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"Engaging in an authentic, meaningful conversation
with consumers will be the key to marketing success
and growth, even if that means acknowledging negative
feedback; transparency is paramount.”

Ron Blake, President and CEO of Rewards Network

ADVISORY BOARD

The purpose of having this Advisory Board is to ensure the quality of this event. We would
want to provide a quality event to our delegates and hope that every topic that we are
talking is up to date. The responsibility of this Advisory Board is to advise us on the
content of this event as well as the speaker invited to this event. Last but not least,

members of Advisory Board are invited to participate in our Panel Discussion.
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OVERVIEW:

New media is a new medium to communicate, with the interactive power of computer and communications
technology, computer-enabled consumer devices and most importantly the Internet. According to Nielsen, in
Malaysia more than 12 Million online users belong to some community online. The most visited local sites in
Malaysia are Maybank2U.com, Mudah.my, MalaysiaKini.com and AirAsia.com. People are using e-banking, reading
news, sharing their travel experience and shopping online. Getting active and engaging to certain group or
community online had played a significant role in Malaysia‘’s routine life.

Clobal corporations like Dell, Microsoft, Coca Cola, and Intel had identified the importance and the
usefulness of online marketing. They have been fully utilize the existing online marketing tools such as social,
media search engine and digital marketing to execute brand building, public relations and crisis management.
It is more than connecting and interacting, but it took effort to listening and sharing. Our privileged speakers
from Digi, Dell, Unilever, Intel and Microsoft will present the case studies on how to plan and execute the
online marketing plan using social media, digital and search engine. This is going to be the most dazzling
event for everyone who wants to achieve in marketing.

KEY THEMES:

B Investing in the right channel to engage with your community
Building reputation and implementing PR strategy in your social media marketing campaign
® Creating brand awareness through a series of marketing mix online
B Optimizing and measuring your digital marketing
to achieve high Return Of Investment in your media landscape

SPONSORSHIP AND EXHIBITION « MEDIA PARTNERS & SUPPORTING
OPPORTUNITIES ASSOCIATIONS

Consistently attracting decision-making attendees Get involved as a media partner for the Digitalize
from across the industry, this project will provide your Marketing Strategy! TODAY for immediate

an excellent platform for you to build new business targeted market exposure!

relationships. Through tailored networking,

sponsors can achieve face-to-face contact that « Expose your publication and organization to
overcrowded trade shows can’t deliver. Sponsorship the key players of digital marketing in the
options are extensive and packages can be tailor industry

made tosuit your individual needs. Provide an industry-unique blend of strategic
For more information please contact: marketing services

1elg607-2267 30 Meet up with top management in the industry
and gain their overview towards your publication
or association

Classy editorial & feature content at the
conference

Email: yinglin.chua@toplink-asiawcom

WHO SHOULD ATTEND?

VPs, Directors and Managers involved in: o d For more information on how your title can

@ Digital marketing = be profiled as the industry's leading publication,
Online marketing o please contact:

Brand/RProduct marketing

Interactive communication
Marketing communication
Media planner

Corporate communication
Public/ Media relations

Business development °
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FROM THE FOLLOWING INDUSTRY:

Finance & Banking
Telecommunication
Marketing

Advertising & Promotion
Public relation

Airline & Aviation
Automotive

Media

FMCG

Others

Michelle Lee

Marketing Manager

Top Link Conference & Event Management
T: +607 2267352 ext 121
michelle.lee@toplink-asia.com
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Ean Yaacob, Head of Internet Banking,

Maybank

Malayan Banking Berhad (Maybank) became the
first bank to offer Internet banking services in -

Malaysia. Ean is heading the business of Desmond Ngai,
gAayb}ankZu.ctom(';n the area oft ifnnoc\;_atiotn, . Brand Manager, Alt Media

evelopment and management for direct an : :

indirect revenue utilizing business strategy and Alt Media is a subsidiary of Media Prima, the
analytics, marketing, strategic alliance, content A geading thtegheted. edid invesehient group
management and product management. His main m= comprising print, TV, radio, outdoor and new
responsibility is to initiate, develop and manage media divisions. Desmond is responsible for content
innovations. Besides that, he manages the direct and acquisition, brandlng_ and marketing for www.TonTo_n.com.
indirect revenue/sales for Internet Banking. Prior his my, a cutting-edge video portal that offers customized
current position, he was the AVP for Web Sales Manager HD-ready content, social interactivity and intelligent

ad-targeting. He also manages content partnership

and his main responsibility is to utilizing marketing and : : 4 : %
with the TV, radio & print networks under Media Prima.

content management to achieve online sales and leads. Prior to this, he was the Digital Media Manger of the
world’s independent TV producer Endemol, in charge of
product development, sales, production and project
management of all digital projects in Asia.

Azizi Jennis, Head of Online Services,
DiGi Telco Sdn Bhd
Azizi has over 15 years of experience in the
Malaysian Internet and Telecommunications Don Ri Yuen, Brand Marketing Senior
industry. He has held various roles in marketing, sales, " Manager, DELL Global Business Centre
content, technology and product development for " : . :
companies from startups to multinationals. At DiGl, Don’s key accomplishment is to execute marketing
Azizi is responsible for driving online sales, engaging communication & brand management for South Asia.
communities through social media and managing web He is responsible to develop the consistent creative
operations. He successful started and grew DIGi‘s plan (Online/ Offline) in line with global branding
Facebook community to over 100,000 fans with no strategy. Besides that he leads the planning process to
marketing expenditure. He also kickstarted the DIGI meet market share, revenue and profitability goals. He
Online Store, an eCommerce solution selling DiGi involves in strategic planning, tactical development,
product and Services and mySimplifieds.com, an online execution, evaluation and continuous improvement of
classifieds and web storefront service. Azizi began his all business plans including advertising & promotion to
career at TM, where he managed tm.net.my and achieve quarterly/annual business goals. He is seen as
cofounded Bluehyppo.com Dell regional think tank as he formulates breakthrough
corporate strategy with proven track record to deliver
measurable business results in this current position.

Alex Hunter, former Global Head of

Online Marketing, Virgin Group

Prior his current position, Alex served as Greg F'VSher' Director of lntegrated

the global Head of Online Marketing for the  — Marketing, Intel Technology Asia

Virgin Group, produce not only online buzz Greg Fisher is the Director of Integrated Marketing

but offline word-of-mouth marketing campaign and leading the advertising, media, digital, creative services

therefore driving sales. Previously, Alex was based in and partner marketing teams for Intel in Asia Pacific.

California at Virgin America, where he used the web to Greg moved to Singapore three years ago after spending

bulld a grassroots marketing campalgn to garner public time in both San Francisco and Portland as part of his

support for VirginAmerica's certification process on a 15-year brand marketing career. He brings an extensive

tight schedule andeven tighter budget. Alex served as background directing and leading cross-functional

an adviser to the Prince of Wales’ Rainforest Trust marketing teams that deliver successful, award-winning

specifically around the use of social media and integrated campaigns to increase brand awareness,

engagement to propagate the Trusts’ message. His work consumer preference, market segment share and sales

has been featured in the best-selling book for Intel in the region. Greg started his career in digital

“The Whuffie Factor” by Tara Hunt. marketing and is passionate in the adoption and creation
of new technologies to help increase consumer
interaction touch points with Intel that drive business
results.

Danny Ong, Business,Marketing & 3
Operations Director,Microsoft Malaysia ; Cheryl Goh, Head of E Media,

Danny has spent the last 13 of his 19 year NSTP Malaysia
working career at Microsoft. His work experience in As the Head of E-Media for NSTP, Malaysia's largest and
Microsoft spans the Singapore Sub, Microsoft Malaysia, oldest newspaper publisher, Cheryl spearheads the
APAC RHQ, Vietnam and the Philippines subsidiary. He company's growth into new media via new product
started his career in Microsoft as a Retail Account development, strategic partnerships and acquisitions. Her
Manager, and since then has held various leadership main responsibility is to leverage on technology to create
positions in the company, inclusive of managing products value, build loyalty and develop revenue streams from the
within all 3 Business Groups. He Is currently the Director group's large online audience. Prior to NSTP, Cheryl was
of Marketing and Business Operations for Microsoft Vice President of Products at Friendster Inc, managing the
Malaysia. Danny holds an engineering degree from the company's Asian product and business development
National University of Singapore, as well as an MBA in portfolio. She specializes in the development and
Strategic Marketing from the University of Hull. In his execution of business strategies related to e-commerce,
spare time, Danny likes to read, and is an avid diver. virtual goods, online content and micropayments and has
worked in various cross-functional roles.
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David Lian, APAC Social Media Lead, - ®
Text 100 Malaysia - =
David Lian has worked in the public relations 1 & ian Mckee -
industry for more than seven years, playing L

a key role in the development of Text 100's §.} CEO, Vocanic

social media practice. As the APAC Social lan is CEO and chief

Media Lead, David leads a team of 13 social media strategist for Vocanic,
specialists across the Asia Pacific region, ensuring Text Asia’s largest Social Media and Word of Mouth
100's continued leadership in social media Marketing agency, with offices in Singapore,
communications, and is responsible for product and Malaysia and HK. Vocanic helps brands develop and
service development, team skill enhancement and client execute strategies for them to participate in Social
consulting. Based in Kuala Lumpur, David consults with Media and harness the power of personal
blue chip clients across the region on social media recommendation. Vocanic had worked for brands such
strategies and oversees the implementation of key as StarHub,Symantec (Norton), Nokia (CWM),
social media programmes. Blackberry (Bold), Motorola (Milestone),
Microsoft (Xbox), Pfizer (Wyeth), DiGi and others.
lan has called Singapore home for 13 years.

trate

Arvind Rajan, Vice President,

LinkedIn International

As the leader of LinkedIn’s international

efforts, Rajan is at the center of LinkedIn’s

growth as a global network offering these

capabilities. Rajan is a long-time expert in digital
marketing. Arvind Rajan leads LinkedIn’s initiatives in
markets outside the United States, including India and
Australia. Prior to joining LinkedIn, Rajan was the CEO
and co-founder of Grassroots Enterprise where he
developed pioneering online grassroots communications
programs for a wide variety of Fortune 500 companies,
trade associations and nonprofit organizations. Rajan
began his career with the Boston Consulting Group, and
has held a wide range of leadership positions in
emerging growth technology companies.
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